
EDIBLE ART
Housed in the former RTB pop-up space 
on Fillmore Street, newly opened Avery is 
designed as a wink to American painter Mil-
ton Avery with hints of charcoal and hunter 
green, modern Italian white chairs and 
custom Venetian plaster wall treatments cre-
ated by local artist Victor Reyes. Conceived 
by Executive Chef Rodney Wages of The 
French Laundry and Atelier Crenn, and Gen-
eral Manager Matthew Mako of Benu and 
Saison, the restaurant offers three prix fixe 
menus paying homage to the beloved painter, 
including, “Cello Player” with 7-9 courses; 
“Shades of Spring,” a seasonally changing 
10-to 15-course menu; and “Avery’s Room,” in 
the private dining room. averysf.com

GARDEN 
GROWS Known for 
one-of-a-kind home and garden oddi-
ties, original artwork, sculptural stools, 
outdoor teak farm tables and vintage 
reclaimed Elmwood consoles, Mecox 
has opened its first Northern California 
emporium. Located at First Street Napa, 
a 325,000-square-foot mixed-used 
development featuring 45 shops and res-
taurants, and the 183-room Archer Hotel 
Napa, the showroom is dotted with hard-
to-find pieces such as a wooden campaign 
trunk dating to the 1860s, an antique 
Chinese buffet circa 1930 and handmade 
ceramic lamps by Dallas-based ceramicist 
Paul Schneider. mecox.com

DISHES TO GO 
Ceramicist Mary Mar Keenan’s handmade tableware is coveted among 
celebrity chefs and carried at local restaurants such as A16, The Prog-
ress, Nightbird and Bellota. Now the owner of pottery design studio 
MMclay has opened her first boutique on wheels in Hayes Valley. The 
reinvented Airstream trailer contains a well-edited mix of slab-built 
and hand-thrown stoneware dinner plates, salad bowls, cheese boards, ramekins and mugs. 
mmclay.com
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or more than 14 years, San Francisco–based 
interior designer Grant K. Gibson has been 
busy creating fresh and timeless spaces, 
ranging from private residences in the Bay 
Area and New York to tasting rooms for win-
eries in Healdsburg and St. Helena. His latest 
project is a salon for hairstylist Todd Reyes in 
San Francisco’s Union Square. “Think classic 

blue-and-white pottery and chinoiserie,” says Gibson, 
whose inaugural design tome, The Curated Home: A Fresh 
Take on Tradition, will debut this fall. “It ’s a boutique salon 
with a feeling that you have walked into someone’s apart-
ment, maybe in Paris.”

Raised in Los Angeles, Gibson frequently traveled to far-
flung countries and visited art galleries, flea markets and 
antique auctions with his parents, yet his initial career tra-
jectory wasn’t interiors. “I started off thinking that I wanted 
to be a psychologist and went down that path for a few 
years,” says Gibson, now one of the country’s most ac-
claimed designers.  “ I had just moved to New York and 
wasn’t really sure what I was doing with my life. A friend 
suggested that I talk with an interior designer friend that 
was looking for an assistant. I was hired on the spot with no 
experience and learned the ins and outs of the business. 
Growing up, I never thought it was something that one 
could make into a career.” 

In 2004, Gibson officially ventured out on his own with 
his sophisticated black-and-white Gentleman’s Retreat at 
the San Francisco Decorator Showcase. “I have clients that 
are maximalists and want layers and patterns, and others 
that want simple, more edited homes,” says Gibson. “I love 
putting on the different hats for each project and collabo-
rating to create a tailored interior that is correct for its in-
habitants.” 

His latest project, a boutique design travel series entitled 
Travels With Grant, combines two of his passions. “A light-
bulb went off while I was sitting in a hotel in India,” says 
Gibson, whose first guided five-person trip, Journey to Jai-
pur, slated for this December, sold out within 24 hours. “I 
didn’t want to open a shop or launch a fabric line, and 
wanted to do something different, but I didn’t expect this to 
be so successful,” he says. “I don’t think of it as a group tour, 
but rather a private, individual experience with like-mind-
ed, design-oriented travelers—I won’t be wearing a head-
set on a tour bus.” grantkgibson.com
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AWAY  
WE GO
Local interior designer Grant K. Gibson 
expands beyond San Francisco with a travel 
series that combines décor and exotic 
destinations.

BY JENNIE NUNN
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